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Solution / Meet Albert

Albert is smart – and makes it look easy. Albert's job is to ingest data, make sense of it & provide you with 
unique insights into your audience & media performance.

For Internal Use Only

Understand Your Audience

Identify Media Channels

Guide Creative Messaging

Activate & Optimize 
Campaigns



OUR PROCESSSample
Competitive 
Overview

Proprietary Research – For Internal Use Only



Proprietary Research – For Internal Use Only

The Benchmarking report was designed to show you how competitors are performing 
within your space. By comparing these trends to those of the market, you can gain 
strategic insights into: Your competitors’ traffic generation strategies: social media 
distribution channels they use most, demographic breakdown of each competitor’s 
audience, market share each of them occupy, how traffic gains of each competitor have 
been changing over time

Benchmarking & Overlap

Competitive Research / Benchmarking



Competitive Research / Market Overview

Market Domains Market Traffic Market Traffic Cost
Domains with collected data and an overall 
number of domains in the market.

The total traffic of all market domains found 
over a selected period.

The sum of the estimated costs of all 
market domains to rank for organic 
keywords over a selected period.

Proprietary Research – For Internal Use Only



This section allows you to visualize and analyze audience overlaps between your chosen competitors.

Audience Overlap

Competitive Research / Competitor Overlap
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Growth Quadrant helps you to visualize the competitive 
landscape. Traffic represents the total number of visits, 
and Traffic Growth reflects the pace at which researched 
competitors expand within the market.

Audience Overlap

Competitive Research / Market Overview

Proprietary Research – For Internal Use Only

Newbies: Newbies or smaller companies with a low 
growth rate.

Game Changers: Emerging websites with a high 
growth potential.

Leaders: Fastest-growing websites attracting a large 
audience.

Established Players: Stable players with established 
popularity.



Sample Report /Competitive Research
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Competitive spend intelligence - collects, analyzes 
and aggregates real-time display, video, and social ad 
placements across 650 thousand publishers from 
51 global markets. 

Competitive intelligence helps us:
Analyze competitors’ digital campaigns
Identify the best-performing publishers, advertisers, 
ad networks, and agencies

Benchmark your online advertising against the 
competition
Leverage data-driven insights to engage and deploy 
online campaigns more effectively



Competitive Research / Creative

Proprietary Research – For Internal Use Only

Here is a snapshot of completive ads (and your brand) that have run in the last year. This section is 
aimed to give examples of competitive messaging and spend. You should receive raw files with 
more details and links to competitive overviews
.
This is a completive view which collects, analyzes, and aggregates real-time display, video, and 
social ad occurrences across 650 thousand publishers from 51 global markets. Markets include 
the United States, Europe, Latin America, the Middle East, and Asia-Pacific



Competitive Research / Ad Spend
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Tracking competitor spend can help us inform 
and empower your marketing strategies. Peek 
into where your competitors are investing their 
advertising dollars, which platforms they're 
prioritizing, and how they're positioning their 
brand. 

The next few slides cover ad spend from Slim 
Jim, Jack Links and Oberto. The common theme 
across each competitor is the lean heavily on 
Social and video ad placements.

Each tactic follows a similar seasonal trend each 
with an increase in Q4 and large allocation of 
spend in December.

Expenditure trends



CR / Ad Spend / Display
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Display is the least utilized tactic with only ~$2.9k 
of spend each month. We were able to track 
around 10M annual impressions served across 
the competitive brands with around 343 
different publishers utilized.

We will provide you with a list of publishers 
where competitive ads were seen being served.

Expenditure trends



CR / Ad Spend / Video
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Video ads were the most utilized placement 
types with $310k monthly spend 407M annual 
impressions tracked across 50 different 
publishers.

Expenditure trends



OUR PROCESS

Sample
Breakdown
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Segment Distribution / Overview



Online habits
These are the most relevant online habits
for the audience

Preferred Device
Mobile

Most active day
Sunday

Most active timeframe
18-23h

Segment / Hispanic - Art Enthusiasts

Proprietary Research – For Internal Use Only

Audience Details
Demographics: Slightly more balanced gender distribution 
with a male majority (58.18%), and a strong presence in the 25-
34 age bracket (64.29%).
Interests: Education, sports, movies, and pets, with a specific 
affinity for artistic content.
Online Habits: Mobile-centric, most active on Sundays during 
the evening hours.
Key Affinities: Notable engagement with niche content 
creators and platforms suggesting a creative and culturally 
engaged segment.
Personality Traits: High neuroticism paired with openness, 
showcasing a segment with deep emotional engagement and 
creativity.

Trust these brands
These are the most infuential brands for the audience

tobyfox Schlatt

Technoblade Perfectly Cut Shots

JaidenAnimations

Values
Self-transcendence 
Hedonism
Self-enhancement 
Constancy

Needs
Excitement 
Liberty 
Curiosity 
Ideal

Interests
Education
Art
Movies & TV 
Pets

Bio
Distribution by most common words used by the 
audience to describe themselves.



Proprietary Research – For Internal Use Only - Demographics

Segment / HAE / Demographics



Proprietary Research – For Internal Use Only - Socioeconomics

Segment / HAE / Socioeconomics



JaidenAnimations
@JaidenAnimation

37%

tobyfox 
@tobyfox 
32.5%

Technoblade Perfectly Cut Shots
@Technothepig @PerfectlyShots
29.5% 25.5%

Schlatt 
@jschlatt 
27.5%

🕐HOURLY🕑 memes 
@hourly_shitpost 
28.5%

good reddit 
@GoodReddit 
23.5%

KFC 
@KFC_ES
25%

Quackity 
@Quackity 
28.5%

THINGS THAT WILL MAKE YOU SHIT 
FROM FEAR💥
@SHITFROMFEAR
23.5%

GLITCH
@glitch_prod
19.5%

Afinities
This graph shows the brands and people the users within the audience have more afinity with

Pelo
_ @_SrPelo_

31%

JellyBean
B @BeanNotHere 

15.5%

Proprietary Research – For Internal Use Only – Affinities & Interests

Segment / HAE / Affinities & Interests
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Segment / HAE / Personality



Proprietary Research – For Internal Use Only - Personality

Segment / HAE / Personality



Proprietary Research – For Internal Use Only – Buying Mindset

Segment / HAE / Buying Mindset
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Segment / HAE / Online Habits



Proprietary Research – For Internal Use Only – Content

Segment / HAE / Content
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Persona / HAE / Media Affinity



Proprietary Research – For Internal Use Only – Media Affinity

Persona / HAE / Media Affinity
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Persona / HAE / Media Affinity
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Persona / HAE / Media Affinity
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Segment / Persona / Kaitlin Brigs

Bio:

Preferred Media Influencers Buyer Behaviors

Kaitlin Briggs

Age: 29 years old
Gender: Female
Location: Dallas, Texas
Education: Bachelor’s degree in 
Graphic Design
Occupation: Graphic Designer

Kaitlin is a vibrant and culturally 
engaged individual with a deep 
appreciation for her Hispanic culture 
and shows an interest of all art. 
Residing in Dallas, a city she adores for 
its diverse art scene and vibrant 
community, Kaitlin works as a graphic 
designer at a local creative agency. Her 
work allows her to blend her passion 
for art with her professional skills, 
creating visually stunning designs that 
often incorporate elements of her 
Hispanic heritage.

• Strong interest in education, 
especially art education and 
cultural studies.

• Enjoys exploring and participating 
in sports activities, viewing them 
to connect with her community.

• Has a soft spot for pets, owning a 
rescue dog named “Frida” after 
Frida Kahlo, her favorite painter.

• Mobile is her go-to device for 
staying connected, consuming 
content, and finding inspiration.

• Frequently visits platforms like 
Instagram and Pinterest for visual 
inspiration.

• Enjoys YouTube for art tutorials, 
cultural documentaries, and 
creative content.

• Follows content from creators like 
Pelo (@SrPelo) and Quackity 
(@Quackity) for their humor and 
creative expression.

• Admires Dana Terrace 
(@DanaTerrace) for her work in 
animation and storytelling, 
drawing inspiration for her own 
designs.

• Prefers purchasing from brands 
that support or are involved in the 
community.

• Looks for products that are both 
high-quality such as artisan.

• Values authenticity and is willing 
to pay a premium for products 
that are genuine.

• Highly sensitive to her environment, 
which deeply influences her creative 
process. 

• While she enjoys social interactions, 
she often prefers smaller, more 
intimate gatherings where deep, 
meaningful conversations can take 
place.

• Detail-oriented in her work, always 
striving for perfection in her designs.

Demographics Interests Personalit
y



Online habits
These are the most relevant online habits
for the audience

Preferred Device
Mobile

Most active day
Thursday

Most active timeframe
00-05H

Sample Report / Latin Music Lovers

Proprietary Research – For Internal Use Only

Audience Details

Demographics: Predominantly male (61.32%) and skewed 
slightly younger within the 25-34 demographic (41.94%).
Interests: Strong ties to music, work, and society, indicating a 
well-rounded lifestyle with diverse interests.
Online Habits: Mobile is the dominant device, with Thursday 
early mornings being peak times.
Key Affinities: High affinity for music artists and brands, 
suggesting opportunities for partnerships in the music 
industry.
Personality Traits: A blend of extroversion and agreeableness 
with a strong leaning towards excitement and social 
engagement.

Trust these brands
These are the most infuential brands for the audience

Values
Stoicism
Egoism
Modernity 
Stagnation

Needs
Stability 
Flexibility 
Reservedness 
Remoteness

Interests
Sports 
Work 
Society 
Music

Bio
Distribution by most common words used by the 
audience to describe themselves.



Online habits
These are the most relevant online habits
for the audience

Preferred Device
Mobile

Most active day
Tuesday

Most active timeframe
00-05H

Sample Report / WWE & Gaming
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Audience Details

Demographics: Male-dominated (58.98%), primarily aged 25-
34 (54.55%).
Interests: A significant focus on games, education, and sports.
Online Habits: Active on mobile devices, particularly on 
Tuesday early morning.
Key Affinities: Engagement with gaming and wrestling content, 
including specific wrestlers and gaming brands.
Personality Traits: Enthusiastic and active, with tendencies 
towards hedonism and challenging authority.

Trust these brands
These are the most infuential brands for the audience

Values

Needs

Interests
Bio
Distribution by most common words used by the 
audience to describe themselves.Self-transcendence 

Hedonism
Self-enhancement 
Modernity

Games 

Education 
Sports 

Pets

Excitement

Liberty
Love

Risk

Star Wars Logitech G DC

Elgato Kevinn



Online habits
These are the most relevant online habits
for the audience

Preferred Device
Mobile

Most active day
Tuesday

Most active timeframe
00-05H

Sample Report / Tech & Crypto

Proprietary Research – For Internal Use Only

Audience Details

Demographics: Highly male-dominated (89.47%), with a 
balanced age distribution around 25-34 (50.00%).
Interests: Focused on work, sports, society, and notably high 
interest in travel and science.
Online Habits: Predominantly mobile users, with Tuesday 
early mornings being the most active.
Key Affinities: Strong connections to cryptocurrency and 
technology, highlighting potential for targeted digital finance 
and tech opportunities.
Personality Traits: Highly open, agreeable, and extroverted, 
showing an audience that is receptive to new ideas and 
innovations.

Trust these brands
These are the most infuential brands for the audience

Values

Needs

Interests
Bio
Distribution by most common words used by the 
audience to describe themselves.Constancy

Egoism
Modernity

Stoicism

Work

Sports
Society

Travel

Flexibility

Risk
Contentment

Complacency

Dogecoin Binace vitalik.eth

SpaceX


